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085 - REINA CASSIUS
Research Methods for Social Justice and Equity in
Education oﬀers researchers a full understanding of
very important concepts,
showing how they can be
used a means to develop
practical strategies for undertaking research that
makes a diﬀerence to the
lives of marginalised and
disadvantaged learners. It
explores diﬀerent conceptualisations of social justice and equity, and leads
the reader through a discussion of what their implications are for undertaking educational research
that is both moral and ethical and how it can be enacted in the context of
their chosen research
method and a variety of
others, both well-known
and more innovative. The
authors draw on real, prac-

tical examples from a
range of educational contexts, including early childhood, special and inclusive education and adult
education, and cultures located in both western and
developing nations in order to exemplify how researchers can use methods which contribute to
the creation of more
equitable education systems. In this way, the authors provide a global perspective of the contrasting and creative ways in
which researchers reﬂect
on and integrate principles of social justice in
their methods and their
methodological decision
making. It encourages the
reader to think critically
about their own research
by asking key questions,
such as: what contribution
can research for equity
and social justice make to

new and emerging methods and methodologies?
And how can researchers
implement socially just research methods from a position of power? This book
concludes by proposing a
range of methods and
methodologies which researchers can use to challenge inequality and work
towards social justice,
oﬀering a springboard
from which they can further their own studies.
Authoritative, thorough,
and engaging, Life: The
Science of Biology
achieves an optimal balance of scholarship and
teachability, never losing
sight of either the science
or the student. The ﬁrst introductory text to present
biological
concepts
through the research that
revealed them, Life covers
the full range of topics
with an integrated experi-
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mental focus that ﬂows naturally from the narrative.
This approach helps to
bring the drama of classic
and cutting-edge research
to the classroom - but always in the context of reinforcing core ideas and
the innovative scientiﬁc
thinking behind them. Students will experience biology not just as a litany of
facts or a highlight reel of
experiments, but as a
rich, coherent discipline.
This social work research
methods text is written in
an accessible, reader-friendly style and includes numerous examples of how research can
be used to inform social
work practice. It is part of
the Connecting Core Competencies Series that integrates CSWE's core competencies and practice behaviors throughout.
The ﬁfth edition of Modern
Database Management
has been updated to
reﬂect the most current
database content available. It provides sound,
clear, and current coverage of the concepts, skills,
and issues needed to
cope with an expanding organisational resource.
While suﬃcient technical
detail is provided, the emphasis remains on management and implementation issues pertinent in a
business information systems curriculum.

2

This best-selling text continues in its eighth edition
to provide the most current and comprehensive
coverage of business research. Its student-friendly design contains numerous examples illustrating
real-world research in management, marketing,
ﬁnance, accounting, and
other business areas.
BUSINESS RESEARCH
METHODS, 8E, International Edition is the ideal text
for undergraduate and
ﬁrst year MBA courses in
marketing, management,
or quantitative studies.
Marketing Research provides comprehensive information on both the quantitative methods used in
marketing research and
the many considerations a
manager faces when interpreting and using market
research ﬁndings. Marketing research hot topics
are featured, including
competitive intelligence,
published secondary data
and the Internet, and marketing research suppliers
and users. Each chapter
helps you explore ethical
dilemmas related to the
topics discussed, the uses
and needs for marketing
research across business
functions, and how to use
the Internet to gather marketing research data in an
eﬃcient,
cost-eﬀective
manner. By focusing on
the managerial aspects of

marketing research, this
book provides you with
both the tools to conduct
marketing research, as
well as those to interpret
the results and use them
eﬀectively as a manager.
Introduction to Sociology
2e adheres to the scope
and sequence of a typical,
one-semester introductory
sociology course. It oﬀers
comprehensive coverage
of core concepts, foundational scholars, and emerging theories, which are
supported by a wealth of
engaging learning materials. The textbook presents detailed section reviews with rich questions,
discussions that help students apply their knowledge, and features that
draw learners into the discipline in meaningful
ways. The second edition
retains the book's conceptual organization, aligning
to most courses, and has
been signiﬁcantly updated
to reﬂect the latest research and provide examples most relevant to today's students. In order to
help instructors transition
to the revised version, the
2e changes are described
within the preface. The images in this textbook are
grayscale. Authors include: Heather Griﬃths,
Nathan Keirns, Eric Strayer, Susan Cody-Rydzewski, Gail Scaramuzzo, Tommy Sadler, Sally Vyain,
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Jeﬀ Bry, Faye Jones
About the Book: This second edition has been
thoroughly revised and updated and eﬀorts have
been made to enhance
the usefulness of the
book. In this edition a new
chapter The Computer: Its
Role in Research have
been added keeping in
view of the fact tha
Rubin and Babbie's ESSENTIAL RESEARCH METHODS
FOR SOCIAL WORK provides students with a concise introduction to research methods that
oﬀers illustrations and applications speciﬁc to the
ﬁeld, as well as a constant
focus on the utility of social work research in social work practice. Outlines, introductions, boxed
features, chapter endings
with main points, review
questions and exercises,
and Internet exercises provide students with the information and practice
they need to succeed in
the course. Part of the
Cengage Empowerment
Series, the fourth edition
is up to date and thoroughly integrates the core competencies and recommended practice behaviors outlined in the current Educational Policy
and Accreditation Standards (EPAS) set by the
Council on Social Work Education (CSWE). Important

Notice: Media content referenced within the product description or the product text may not be available in the ebook version.
In this book, Barrie Gunter
provides a broad overview
of the methodological perspectives adopted by media researchers in their attempt to derive a better
understanding of the nature, role and impact of
media in society. By tracing the epistemological
and theoretical roots of
the major methodological
perspectives, Gunter identiﬁes the various schools
of social scientiﬁc research that have determined the major perspectives in the area. Drawing
a distinction between
quantitative and qualitative methods, he discusses the relative advantages and disadvantages
of each approach, and examines recent trends that
signal a convergence of
approaches and their associated forms of research.
The unique strength of
this
A concise, simpliﬁed approach to the research
process in business and
management, guiding students
step-by-step
through their research project, from exploring questions and problems, to designing the research, and
lastly, writing the results.
Chapters include a design
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matrix and three sets of
questions by research objective to help identify the
designs that are appropriate for a project and why.
There are also seven road
marker activities –exploring, planning, creating,
conducting, collecting, analyzing, and writing – directing students from one
milestone to the next. Key
features include: Statistical Decision Trees enabling students to bypass
the typical statistics
chapters and select the
appropriate
analysis
based on prior learning
Global narrative highlighting a wide spectrum of
business research challenges. An APA style how-to guide with over 26 exhibits that includes writing
examples using permissions for articles and a
2016 thesis. Qualitative research and mixed designs. Real world case
studies blending business
research within the context of successful organizations. The book is supported by online resources for instructors
and students, including:
PowerPoint slides, an instructor’s manual, author
selected videos, cases
and data sets from SAGE
SRM. Suitable for Business
and management students undertaking a research project or research
paper.
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Introductory Statistics is
designed for the onesemester, introduction to
statistics course and is
geared toward students
majoring in ﬁelds other
than math or engineering.
This text assumes students have been exposed
to intermediate algebra,
and it focuses on the applications of statistical knowledge rather than the theory behind it. The foundation of this textbook is Collaborative Statistics, by
Barbara Illowsky and Susan Dean. Additional topics, examples, and ample
opportunities for practice
have been added to each
chapter. The development
choices for this textbook
were made with the guidance of many faculty
members who are deeply
involved in teaching this
course. These choices led
to innovations in art, terminology, and practical applications, all with a goal
of increasing relevance
and accessibility for students. We strove to make
the discipline meaningful,
so that students can draw
from it a working knowledge that will enrich their
future studies and help
them make sense of the
world around them. Coverage and Scope Chapter 1
Sampling and Data
Chapter 2 Descriptive
Statistics Chapter 3 Probability Topics Chapter 4 Dis-
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crete Random Variables
Chapter 5 Continuous Random Variables Chapter 6
The Normal Distribution
Chapter 7 The Central Limit Theorem Chapter 8
Conﬁdence
Intervals
Chapter 9 Hypothesis Testing with One Sample
Chapter 10 Hypothesis
Testing with Two Samples
Chapter 11 The ChiSquare
Distribution
Chapter 12 Linear Regression and Correlation
Chapter 13 F Distribution
and One-Way ANOVA
Mollison's Blood Transfusion in Clinical Medicine is
an icon in the ﬁeld of
transfusion and the ﬁrst
edition was published in
1951. The book arose
from the concept of the
transfusionist, as both scientist and expert consultant. For many years, this
text has provided the primary, and often the sole,
reference for detailed information and practical experience in blood transfusion. The book is completely revised and updated throughout to include
the latest advances and
developments in the ﬁeld.
For undergraduate or graduate courses that include
planning, conducting, and
evaluating research. A doit-yourself,
understand-it-yourself manual designed to help students
understand the fundamen-

tal structure of research
and the methodical process that leads to valid, reliable results. Written in
uncommonly engaging
and elegant prose, this
text guides the reader,
step-by-step, from the selection of a problem,
through the process of
conducting authentic research, to the preparation
of a completed report,
with practical suggestions
based on a solid theoretical framework and sound
pedagogy. Suitable as the
core text in any introductory research course or
even for self-instruction,
this text will show students two things: 1) that
quality research demands
planning and design; and,
2) how their own research
projects can be executed
eﬀectively and professionally.
This powerhouse bestselling text remains the
most comprehensive, up-to-date guide to the music
industry. The breadth of
coverage that Music Business Handbook and Career Guide, Eleventh Edition oﬀers surpasses any
other resource available.
Readers new to the music
business and seasoned
professionals alike will
ﬁnd David Baskerville and
Tim Baskerville’s handbook an indispensable resource, regardless of their
specialty within the music
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ﬁeld. This text is ideal for
introductory courses such
as Introduction to the Music Business, Music and
Media, and Music Business Foundations as well
as more specialized courses such as the record industry, music careers,
artist management, and
more. The fully updated
Eleventh Edition includes
coverage of key topics
such as copyright, licensing, songwriting, concert
venues, and the entrepreneurial musician.
Uniquely, it provides career-planning insights on
dozens of job categories
in the diverse music industry.
Using the same approach,
this text provides a distillation of the widely popular
Legal Aspects of Health
Care Administration. It presents an overview of
health law topics in an interesting and understandable format, leading the
reader through the complicated maze of the legal
system. The topics presented in this book create
a strong foundation in
health law. This book is a
sound reference for those
who wish to become more
informed about how the
law, ethics, and health
care intersect. Features: A
historical perspective on
the development of hospitals, illustrating both their
progress and failures

through the centuries. Actual court cases, state and
federal statutes, and common-law principles are examined. A broad discussion of the legal system,
including the sources of
law and government organization. A basic review
of tort law, criminal issues, contracts, civil procedure and trial practice,
and a wide range of real
life legal and ethical dilemmas that caregivers have
faced as they wound their
way through the courts.
An overview of various
ways to improve the quality and delivery of health
care.
An adaptation of 'Social
Research Methods' by
Alan Bryman, this volume
provides a comprehensive
introduction to the area of
business research methods. It gives students an
assessment of the contexts within which diﬀerent methods may be used
and how they should be
implemented.
Mike Nichols' engaging
yet thorough guide has
long been the standard in
family therapy. The author describes and analyzes the ﬁeld of family
therapy, covering its history, schools, and developments. Numerous cases
help readers appy theories to real situations and
make the text even more
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engaging. Upon completing this book, readers will
be able to: Describe clinical approaches Understand old and new developments in the ﬁeld of family therapy Analyze successes and failures in research and the impact on
current clinical practices
Compare diﬀerent schools
of family therapy and explain the contemporary
status of distinct schools
of therapy Note: MySearchLab does not come
automatically packaged
with this text. To purchase
MySearchLab, please visit:
www.mysearchlab.com or
you can purchase a ValuePack of the text + MySearchLab (at no additional cost).
Business Research Methods 14e contains standalone chapters that reﬂect
research industry practices using real examples
from all areas of business.
In collaborations with over
two dozen industry researchers,
Schindler
writes a real-world research methods book that
distinguishes between big
data analytics and small
data with an emphasis on
decision making. She eloquently covers ethical issues and their solutions,
and has added more coverage of process models,
sampling how to, and data
preparation. Conscious of
the
diﬀerent
learning
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styles of students,
Schindler provides appropriate cues for both visual
and verbal learners
through the use of in-text
exhibits, bolded key
terms, conceptual photos
throughout and research
though-leader quotes in
PowerPoints for each
chapter. She also used
various interim GreenBook Research Industry
Trends (GRIT) reports to
guide the research for this
revision. The latest GRIT
Report is based on the
largest study of research
suppliers and users ever
conducted. Automation
and privacy are hot topics
in GRIT, so she added material on both these topics
in the 14th edition. This
edition is available for
purchase with the digital
platform Connect, which
provides a highly reliable
easy-to-use homework
and learning management
solution that embeds
learning science and
award-winning adaptive
tools to improve student
results
Social Research Methods:
Qualitative and Quantitative Methods 7e is a highly regarded text that presents a comprehensive
and balanced introduction
to both qualitative and
quantitative approaches
to social research with an
emphasis on the beneﬁts
of combining various ap-
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proaches. New this edition: MyResearchKit--Social Research Methods 7E
can be packaged with this
text at no additional cost
(ISBN: 0205751342) or
purchased separately.
MyResearchKit includes: *
Multiple-choice practice
test questions* Flashcards
of key terms* Short research exercises (previously in the workbook)*Social Explorer: census data
from 1790 - present* A Social Research in the News
blog*Writing tutorial: covers documenting sources,
avoiding plagiarism, and
various kinds of writing assignments (literature reviews, abstracts, research
proposals, etc.)*MySearchLab: a search engine for
retrieving scholarly research articles from hundreds of academic journals
A leader in Introduction to
Educational Research
courses, Educational Research: Competencies for
Analysis and Applications,
ninth edition, remains a
practical text focused on
the skills and procedures
students need in order to
become competent consumers and producers of
educational research. The
accessible writing style
and light, humorous tone
of this book helps to demystify and enliven this
demanding course.The

textuses a direct, step-bystep approach to theresearch process.Tasks are
included throughout the
text to guide students
through the process of creating their own research
report. Published research
articles are now included
in every research methods chapter to provide students with illustrations of
exemplary qualitative and
quantitative research.Key
changes in the ninth edition include an expanded
coverage of qualitative research through a new
chapter on Case Study Research (Chapter 17), a
new chapter on Survey Research (Chapter 7), an increased emphasis on ethical considerations in the
conduct of educational research (Chapter 1), and
signiﬁcant updates to Descriptive
Statistics
(Chapter 12) and Inferential Statistics (Chapter 13)
that increase the coverage of how to use technology in the research process."
Through four successful
editions, this briefer book
uses an approach which
promotes learning as an
"activity" of the reader - it
shows how "active learning" can motivate and
excite readers to a deeper
understanding of introductory psychology. With balanced and modern treatment of gender and cul-
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ture, this book encourages readers to develop
"critical thinking" skills. It
is organized around the
SQ4R (survey, question,
read, recite, review)
method of learning.
The landmark project management reference, now
in a new edition Now in a
Tenth Edition, this industry-leading project management "bible" aligns its
streamlined approach to
the latest release of the
Project Management Institute's Project Management Body of Knowledge
(PMI®'s PMBOK® Guide),
the new mandatory
source of training for the
Project Management Professional (PMP®) Certiﬁcat-ion Exam. This outstanding edition gives students and professionals a
profound understanding
of project management
with insights from one of
the best-known and respected authorities on the
subject. From the intricate
framework of organizational behavior and structure
that can determine project success to the planning, scheduling, and controlling processes vital to
eﬀective project management, the new edition
thoroughly covers every
key component of the subject. This Tenth Edition
features: New sections on
scope changes, exiting a
project, collective belief,

and managing virtual
teams More than twenty-ﬁve case studies, including a new case on the Iridium Project covering all aspects of project management 400 discussion questions More than 125 multiple-choice questions (PMI,
PMBOK, PMP, and Project
Management Professional
are registered marks of
the Project Management
Institute, Inc.)
Encourages mastery of
the basic principles of psychological research Research Methods, Design,
and Analysis, 12th Edition
provides an understanding of the research methods used to investigate human thought and behaviour. The coverage of
experimental, qualitative,
correlational, and survey
research helps students
develop their research
skills for all aspects of psychology. Information is
presented in a simple and
straightforward manner
and placed into context of
actual research studies,
helping students make real-life connections. The
full text downloaded to
your computer With
eBooks you can: search
for key concepts, words
and phrases make highlights and notes as you
study share your notes
with friends eBooks are
downloaded to your computer and accessible ei-
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ther oﬄine through the
Bookshelf (available as a
free download), available
online and also via the
iPad and Android apps. Upon purchase, you'll gain instant access to this
eBook. Time limit The
eBooks products do not
have an expiry date. You
will continue to access
your digital ebook products whilst you have your
Bookshelf installed.
Scholars from a range of
disciplines discuss research methods, theories,
and conceptual approaches in the study of internet
governance. The design
and governance of the internet has become one of
the most pressing geopolitical issues of our era.
The stability of the economy, democracy, and the
public sphere are wholly
dependent on the stability
and security of the internet. Revelations about
election hacking, facial
recognition technology,
and government surveillance have gotten the
public's attention and
made clear the need for
scholarly research that examines internet governance both empirically
and conceptually. In this
volume, scholars from a
range of disciplines consider research methods, theories, and conceptual approaches in the study of
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internet governance.
« Essentials of marketing
research, fourth edition,
delivers current marketing
research topics and tools
that marketers need to
succeed. The authors'
years of experience in real-world marketing research is evident throughout, from the in-depth
qualitative research to the
coverage of new market-research tools and
techniques. The text gives
students a strong command of market-research
principles while being concise enough to use alongside cases or projects. »-"A cornerstone resource
for students and practitioners of health care management who need an authoritative introduction to epidemiological principles,
how epidemiology is practiced today, and the most
up-to-date applications of
epidemiology in planning,
evaluating, and managing
health care for populations. This fully revised
third edition features
brand-new coverage on reimbursement approaches
and managing infection
outbreaks, as well as updated case studies. Most
importantly, it provides dependable information on
everything you need to
know about Patient Protection and Aﬀordable Care
Act and the incorporation
of ICD-10"--
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Introduction to business
research - The design of
business research - The
sources and collection of
data - Analysis and presentation of data - Case index.
Social Work Research
Methods is a step-by-step
journey through the process of conducting research. With over 30
years of teaching experience, author Reginald O.
York helps readers discover how research can enable them to better serve
clients in the ﬁeld. Each
chapter features a hands-on approach to producing research, with practical chapter exercises that
reinforce methods mastery. Using their own data,
students engage in realistic research activities and
gain an appreciation for
science-informed practice
as a means of evaluating
client outcomes.
Cooper and Schindler's
Business Research Methods oﬀers students and instructors thorough coverage of business research
topics backed by solid theory. The authors are successful marketing research consultants and
that is evident in the rich
and realistic case studies
found in the text. Managerial decision making is the
underlying theme, topics
and applications are pre-

sented and organized in a
manner that allow students to thoroughly understand business research
topics and functions.
Consequently, the structure of the text encourages and supports completion of an in-depth business research project during the semester.
Electronic Inspection Copy
available for instructors
here Research Methods in
Psychology has been substantially revised in its
fourth edition. Continuing
to oﬀer enviable coverage
of the research methods
that psychology students
at intermediate levels
need to cover in their
course, the textbook has
now been broadened to
cover the full suite of beginner level research
methods too. The result is
extensive coverage of psychological methods, both
quantitative and qualitative, and a textbook that
will serve students perfectly from day one in their
course at university. Research Methods in Psychology in its fourth edition includes: • Extended statistical coverage, including
new chapters on Descriptive Statistics, Inferential
Statistics, ANOVA, Regression and Correlation, and
Latent Variable Models •
Further New Chapters on
Content Analysis and Writing up your Research •
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New introductory sections
placing each method in
context and showing students how they relate to
the bigger 'real world' picture. • Intuitive structure
and visual layout makes
the book easy to navigate
so you can quickly ﬁnd
the content you need.
This textbook is ideal for
beginner and intermediate level psychological research methods students
worldwide. Visit the Research Methods in Psychology companion website
www.sagepub.co.uk/break
well4e to take advantage
of additional resources for
students and lecturers.
While there are books focusing on parametric
tests, the domain of nonparametric tests is mostly
unexplored. Data Analysis
in Business Research: A
Step by Step Nonparamet-

ric Approach brings under
one umbrella all the major
nonparametric statistical
tools that can be used by
undergraduate and postgraduate students of all
disciplines, especially students of Research Methods in Social Sciences and
Management Studies, in
their dissertation work.
Students face diﬃculty in
analyzing data collected
from small samples; they
end up reporting mere percentage analysis which results in the loss of information collected. Hence
there is a need to create
awareness among students and researchers
about the application of
major nonparametric tools
that can be applied conﬁdently without worrying
about sample size, scale
of measurement, normality assumptions or other
parameters of that nature.
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The lucid presentation of
the step-by-step procedures, explaining in simple English how to perform each of the major
nonparametric tests, is a
major attraction of the
book. The book, which also has a comprehensive
question bank, assumes
minimal or little knowledge of statistics on the
part of the reader. This
book will also be informative for Marketing Research professionals and
organisations, consultancies and organisations of
economic research.
A practical, highly accessible guide for novice researchers conducting qualitative research in public
relations and marketing
communications, this
book guides the reader
through all aspects of the
research process.

